MICRO ENTERPRISE STORY TEMPLATE
Lead with the Setting……

Give us a sense of the time and place where the story begins.  Use sensory details freely to draw us in.  You might open with a line like “Let me take you to the Echo Park in Los Angeles….” Or “This story begins in the Mission district of San Francisco, back in 1987….”   If you have a photo or a link to one, attach it.

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________
_______________________________________________________________________________________________

_______________________________________________________________________________________________
_______________________________________________________________________________________________
_______________________________________________________________________________________________
…then introduce us to your hero and what they wanted.
Give us their name (their real one if you can use it or, if not, a made up one… “I’ll call her ‘Maria.’)  Give us a sense of where they came from, what they wanted and why.  
_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________
_______________________________________________________________________________________________
_______________________________________________________________________________________________
Of course, there’s a problem….

There’s always a problem, or there’s no story.  The problem comes because someone wants something.  The more you can do to help us see a precise problem, the better the   story will be.
_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

…and so our hero found us.

This is the chance to tell about the first time you met your hero.  We meet him again and really see what resources he or she brings to the table – and how you partnered with him or her.  The focus of this part of the story might be the problem your client came in with – and what you provided to help them solve it.  Again, the more specific the solution, the more compelling the story.  It is important to both honor your client’s resourcefulness – and what you brought to the table as well.
_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________
Because of that………. 
Here’s the chance to tell where your collaboration led.
_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________
_______________________________________________________________________________________________
….and now…
This brings up to the end of the story, usually seeing how your client has succeeded and the repercussions of their collaboration with you. Maybe it’s caring for their family, revitalizing a neighborhood, employing others.  * Attach a photo if you have one.
_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

…ending line.

It’s nice to know the last few words of your story, so you and your audience know when you’ve reached the end.  For example, “now Maria operates a successful bakery with 3 full time workers and 2 local youth working after school.  She supplies the local high school with all its bread and serves on the Board of the Kern Latino Chamber.”
________________________________________________________________________________________________

As you think about when and where to tell this story….

What are three of the key messages in this story?

1.____________________________________________________________________________________

2. ____________________________________________________________________________________
3. ___________________________________________________________________________________
And who are three audiences with whom you could share this story?

1.____________________________________________________________________________________

2. ____________________________________________________________________________________
3. ___________________________________________________________________________________
